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Key research question: how to successfully navigate the digital 
shift in the Canadian creative/cultural sector, with a focus on 
adoption and diffusion of digital techniques and practices 
(Theme 3).





provides, through its programming, a 
public service essential to the maintenance and enhancement 
of national identity and cultural sovereignty..

safeguard, 
enrich and strengthen the cultural, political, social and 
economic fabric of Canada programming that 
reflects Canadian opinions, displays Canadian talent, and serves 
"the needs and interests, and reflect(s) the circumstances and 
aspirations, of Canadian men, women and children, including 
equal rights, the linguistic duality and multicultural and 
multiracial nature of Canadian society and the special place of 
aboriginal peoples within that society

Broadcasting Act, 1991



CRTC, Communications Monitoring Report , 2018





0

200

400

600

800

1000

1200

market caps – platform firms and telcos - $ billion – 29 April 2019




